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Abstract

This study aimed to design identity of trademark for tea, coffee and Thai dessert shop which is able
to apply for Internet advertisement, and to examine satisfactory level in designing identity of such

trademark among customers from coffee shops in Chiang Mai province.

The sample group was 50 customers from coffee shops in Chiang Mai province. The tool used in
this study was a questionnaire while the statistical technique applied mean and standard deviation.
The result of the study which was related to conceptual design from expert in designing and creating
trademark was in an explicit form. That is to say, the lined pattern of sweet stuffed dough with the
line in the middle was modified to be like the apex of tea leaf intervened by coffee cup’s line within
the triangle. This implies to the achievement with secure base and it is easily and visually

understood that it is a shape of tea, coffee or Thai dessert inside the trademark.

For the satisfactory level of identity design of trademark of sample product, it found that the
satisfactory level was averagely in the most level (total mean is equivalent to 4.60). When taking
into the account of the use of color, alphabet, shape design, and understandable and acceptable
communicative technique to tea, coffee and Thai dessert, it was rated in the most level (means is
equivalent to 4.72, 4.66, 4.72 and 4.50 accordingly). For the taste try design, the satisfactory level

was in much level (mean is equivalent to 4.38). This independent study was followed through.



